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Abstract :
Micro, Small and Medium Enterprises (MSMEs) hold role important in the Indonesian economy, but they often face challenge in protect asset intellectual, especially brand. Uncertainty law in registration brand cause risk piracy and its impact negative on power competition as well as sustainability UMKM business. Research This aiming For explore certainty law in registration brand for MSMEs in Indonesia and evaluate the impact to welfare economy UMKM actors. Research This use approach law empirical, conducted in several city with high UMKM population, Data collection techniques were carried out with method survey and observation field, and semi- structured interview. Research results show that although registration brand give protection significant for MSMEs and improve Power competition they, still there is constraint in accessibility, understanding law, and costs. Implications from study This underline importance role government in give education, simplifying the registration process, and providing support financial for MSMEs. With existence more policies​ inclusive, MSMEs are expected can protect brand they in a way effective, which ultimately strengthen economy local and national.
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INTRODUCTION
MSMEs have significant role​ in Indonesian economy. As bone back economy , UMKM provides field work, support distribution income, and contribute big to product domestic gross (Kementerian Hukum dan Hak Asasi Manusia Republik Indonesia, 2021a). However, one of the challenge The biggest problem faced by MSMEs is low awareness and understanding about importance protection law, in particular in registration brand. Brand is not only visual identity but also legal protection that allows a business claim exclusivity on products and services. According to Kementerian Hukum dan Hak Asasi Manusia Republik Indonesia (2022), registration brand give protection to piracy and increase Power MSME competitiveness.
Protection brand trade through registration official give guarantee certainty law and improve mark economy product (Rahmawati, 2020). With registered brand, UMKM has right exclusive that protects product they from misuse by other (Putri, 2019) parties. However, procedures​ registration a pretty good brand complex and costs that are not A little often become obstacle main for UMKM actors for protect brand they .Sari (2021) highlight that many MSMEs have not realize impact positive from registration brand, so that often times they face risk tall For face piracy or claim brand from other parties.
Challenges faced by MSMEs in registration brand related close with factors like lack of access information, limitations financial, as well as lack of effective socialization​ regarding the registration process brand. In an article in the Journal of Law and Justice, Handayani (2023) disclose that many MSMEs have not fully understand importance protection law on brand. The impact is weakness position law they when brand they imitated or used by other parties. Ministry of Law and Human Rights Humans (2024) also highlights that without protection legitimate brand, UMKM will difficulty For claim right they on product they in a way law.
Importance certainty law in registration brand become issue crucial For increase welfare of MSMEs. Without existence legitimate protection, vulnerable MSMEs to various problem law that can harm business they, like case violation brand by a party other than responsible answer. StudyYusuf (2022) show that certainty law give profit for MSMEs, in particular in guard reputation products and improve trust consumer.
Based on study theory, brand is assets that are not tangible that has mark strategic for SMEs. Brands can reflect quality products and grow loyalty consumers. According to theory riches intellectual, protection brand give right exclusive that ensures only owner valid that can use brand the For activity commercial (Kementerian Hukum dan Hak Asasi Manusia Republik Indonesia, 2021). This matter reinforced by research Rahmawati (2020)which reveals that registration brand can increase Power competitiveness of MSMEs, which in turn impact on increasing welfare.
Other research from Putri (2019) state that registration brands in the era of globalization become more important For support Power competition international. Through registration brand, UMKM can participate in the international market with more believe self Because own protection strong law. Views​ This in line with theory about role brand in create mark plus for products and improve perception consumers.
In some year Lastly, the Indonesian government through the Ministry of Law and Human Rights Man has do various effort For simplify the registration process brands, in particular for MSMEs. One of the his initiative is implementation registration brand online which allows MSMEs to register without must through complicated procedure ( Kementerian Hukum dan Hak Asasi Manusia Republik Indonesia, 2024). This step expected can speed up the registration process and reduce cost for SMEs who want to protect brand they. Yusuf (2022)also noted that with there is reform in the registration process brand, more many SMEs are motivated For protect product they legally.
However, still Lots obstacles that must be overcome overcome, such as lack of socialization and training for SMEs about importance registration brand. Sari (2021 propose that government need increase socialization about benefit registration brand and provide education to MSMEs regarding the registration process and the rights obtained from registration the.
main purpose study This is For analyze importance certainty law in registration brand for MSMEs in increase welfare they. Research this also aims For evaluate effectiveness policy government in facilitate the registration process brand for MSMEs and For identify obstacles faced by MSMEs in registration brand. With Thus, research This expected can give recommendation to government and parties related For increase quality protection brand for MSMEs.
Implications from study This expected can support taking decisions and policies government in facilitate registration brand for MSMEs. With existence clear and structured policies, MSMEs can more easy in protect brand them, so that increase Power compete and strengthen position them in the market. Research This also provides better understanding​ deep for UMKM actors about importance certainty law in registration brand as well as benefits that can be obtained from protection adequate law.​
Study this also has implications to improvement awareness of MSMEs about importance brand as asset business that must protected. It is hoped that the results study This can become material consideration for MSMEs in take necessary steps​ For protect brand them. In addition, the results study This can become reference for researchers and academics in develop study advanced related protection brands and the welfare of MSMEs.

RESEARCH METHOD
Study This is studies law empirical purposeful​ For explore certainty law in registration brand for Micro, Small and Medium Enterprises (MSMEs) in Indonesia and the impact to welfare MSME economy. Focus main from study This is For understand to what extent the policy applicable law​ moment This capable give effective protection​ for MSMEs in guard right exclusive on brand they, as well as For evaluate impact from registration brand to Power competitiveness and welfare UMKM economy. Through approach empirical, research This expected can give description comprehensive about connection between certainty law and protection brand to sustainability of MSMEs.
Duration study in progress during six month, start from data collection up to analysis results. Term enough time​ This intended For give flexibility in catch possible developments and changes​ happens in policy registration brand, especially in the post- pandemic where many policy economy experience adjustments. In addition, time study This expected can give room for UMKM actors to​ share experience they in a way more deep regarding the registration process brand.
In research this, there is a number of aspect important things to analyze, including understanding law, certainty law in regulation brand, accessibility of registration process brand, benefits economy from protection brand, as well as challenge administrative issues faced by MSMEs in effort protect brand they. Every aspect This own relevance strong in evaluate effectiveness policy registration brands and their associations with welfare UMKM economy. With highlight aspects said, research This expected can give a holistic picture about mechanism protection brands in Indonesia and their implications for MSMEs.
Population in study This is MSME actors who have do registration brand or those that have not, and official government involved​ in regulation riches intellectual. With use approach this, research try get diverse perspectives​ about role certainty law in registration brand as well as various obstacles experienced by MSME actors. Research sample chosen in a way purposive For confirm the data obtained relevant and able reflect diversity the situation faced by MSMEs in registration brand. In total, the sample involving 150 MSME actors and 10 informants key from agency related.
Instrument research used​ in data collection includes questionnaire, interview in-depth, and study Document. Questionnaire designed For collect quantitative data about perception and experience MSME actors in the registration process brand. While that, interview deep done For obtain richer qualitative data about​​ view official related policy protection brand as well as MSME experience in manage right on brand they. Document study done with to study various relevant regulations, reports and statistical data with Topic research. Approach combination This aiming For ensure that the data obtained covers all relevant aspects​ For analysis policies and their impacts towards MSMEs.
[bookmark: _Hlk182904093]Data collection techniques were carried out with method survey and observation field, and semi- structured interview. Survey allow researcher For to obtain description general about level awareness and understanding UMKM actors towards benefit registration brand , while observation field provide data regarding procedures and constraints faced in the field. Semi- structured interviews used For dig more in related challenges faced​ MSME actors in processing registration brand as well as view official about existing regulations. This data collection technique allow study to obtain complete and in - depth information that includes perception, experience, and obstacles faced​ MSME actors.
Data analysis techniques used covering analysis descriptive and analytical thematic. Analysis descriptive applied to quantitative data For display pattern general perception MSME actors regarding registration brand, while analysis thematic used in qualitative data For identify themes main thing that appears from interviews and observations. With analysis thematic, research This capable dig issues main related​ with certainty law and its impact on the welfare of MSMEs, such as benefit economy from registration brand, obstacles administrative, and effectiveness existing policies.​
Data obtained analyzed For find patterns and relationships between variables studied, such as between understanding UMKM actors about registration brand and level welfare they. Approach This aiming For identify solution practical on obstacles experienced by MSMEs in protect brand they, as well as give relevant recommendations​ for maker policy in increase access and effectiveness policy registration brand. The result of analysis This expected can become base in to design more policies​ responsive to needs of MSMEs, especially in protect right exclusive on brand they are in a competitive market.

RESULTS AND DISCUSSION
Legal Regulations Regarding Trademark Registration in Indonesia in Providing Legal Protection for MSMEs
Law No. 20 of 2016 on Trademarks and Geographical Indications (Trademark Law) provides a strong legal framework for trademark registration in Indonesia, with a focus on protection and convenience for Micro, Small, and Medium Enterprises (MSMEs). The Trademark Law regulates various aspects related to trademarks, including registration mechanisms, protection, and dispute resolution.
In a global world where MSMEs face increasingly fierce competition, legal protection for trademarks is crucial to securing the exclusive rights of trademark owners. With legal certainty, trademark owners can prevent malicious imitation and infringement, and help consumers distinguish between genuine and counterfeit products, thereby enhancing the competitiveness of MSMEs in the global market.
The Trademarks Act provides a comprehensive definition of a trademark, covering various forms of marks used in commerce to distinguish products and services. The importance of distinctiveness in trademarks is emphasized in the law, which states that a trademark must not be similar or identical to any other registered trademark.
Aims to prevent consumer confusion and unfair competition. Trademarks with a high degree of distinctiveness not only protect the rights of their owners but also help consumers to clearly identify products. Thus, the Trademark Law contributes to creating a fairer and more transparent business environment.
The role of trademarks in the market is very important, serving as a means of identification that distinguishes similar goods while providing information about the quality and reputation of the product. Trademarks also serve as a guarantee of authenticity, protecting consumers from counterfeit products. Although trademarks cannot be enjoyed physically after purchase, their presence adds value and satisfaction to consumers.
A trademark must meet a number of basic elements to be considered valid, including the ability to be represented and produced graphically by a legal entity or legal entity. Thus, a trademark becomes a differentiation tool that not only helps in the consumer decision-making process but also contributes to the protection of consumer rights and the assurance of product quality.
Trademarks that meet certain criteria are regulated by Law No. 20 of 2016 concerning Trademarks and Geographical Indications as conventional trademarks, including two-dimensional trademarks. However, with the development of technology, the Trademark Law also accommodates the protection of three-dimensional trademarks, including digital trademarks that can be presented in forms such as sound and holograms.
Trademarks play an important role in trade activities, not only as a product differentiator but also as an identity and tool that can influence consumer psychology. To obtain legal protection, trademark registration is a strategic step, especially for Micro, Small, and Medium Enterprises (MSMEs). The Trademark Law emphasizes that trademark rights are only obtained when the trademark is registered, which aims to prevent overlapping trademarks and increase the competitiveness of MSMEs.
The trademark registration process involves a substantive examination to ensure that the trademark is distinctive and does not conflict with existing trademarks. The Trademark Law stipulates the criteria for trademarks that cannot be registered, including those that conflict with state ideology, morality, or that may mislead the public. Trademark registration follows a “first-time filing” system, where exclusive rights are granted only to the owner of a registered trademark, in accordance with Article 1 of the Trademark Law.
A registered trademark receives legal protection for ten years from the date of filing, and trademark registration serves as proof of ownership, a basis for refusing registration of similar trademarks, and a deterrent against the use of identical trademarks by others in the market. Thus, trademark registration is essential to protect the rights of owners and maintain the integrity of products in the market.
Law No. 20 of 2016 concerning Trademarks and Geographical Indications (Trademark Law) has provided significant convenience for Micro, Small, and Medium Enterprises (MSMEs) in the trademark registration process. One of the important steps taken is the simplification of the registration procedure, where applications can be submitted electronically through the Directorate General of Intellectual Property (DJIP).
This policy not only accelerates access for MSMEs spread across various regions, but is also in line with the government's efforts to digitize public services. Registered trademarks not only serve as visual identities but also provide exclusive rights protection for their owners, which is important in a competitive market where MSMEs often lack sufficient resources to compete directly.
In practice, although the Trademark Law stipulates that a registration application can be rejected if filed in bad faith, there are often cases where applications from such parties are still accepted. This illustrates the ambiguity in the definition of good faith, which can lead to different interpretations between the applicant, the Directorate General of Intellectual Property (DGT), and the judge. To overcome this problem, clearer regulations are needed regarding the criteria for good faith, so that the trademark registration process can provide fair protection, especially for MSMEs who are highly dependent on trademark registration to protect their businesses.
The Trademark Law also establishes a mechanism for resolving trademark disputes that can be handled through the courts or arbitration, with arbitration options being faster and more affordable for MSMEs. The policies outlined in the Trademark Law, combined with the support of the Job Creation Law, have a significant impact on the economic value of MSMEs.
Registered trademarks can be used as business assets and collateral to obtain business capital, helping to facilitate the growth and sustainability of MSME operations. Government support in simplifying procedures and reducing the time required for trademark registration is essential to increase the competitiveness of local products, both in the national and international markets.
Legal experts emphasize the importance of trademark protection for MSMEs, which not only protects against counterfeiting but also increases long-term economic value through market recognition and consumer loyalty. With more MSME-friendly policies, it is hoped that more MSMEs will realize the importance of trademark registration and utilize it to support the sustainability of their businesses amidst increasingly fierce competition.
The Job Creation Law, first issued as Law No. 11 of 2020 and later revised as Law No. 6 of 2023, brings significant changes to the trademark registration process in Indonesia. One of the most important changes includes a revision of the provisions on trademarks that cannot be registered, with the addition of new criteria regarding trademarks that "contain a functional form". In addition, the time frame for completing substantive trademark examinations has been simplified, with the maximum examination duration reduced to between 30 and 90 days, depending on any objections.
This aims to increase transparency and efficiency in the registration process, which was previously hampered by complicated bureaucracy and long schedules. In addition, the provision regarding the cancellation of trademarks for non-use within 18 months has also been removed, given the development of technology that allows the issuance of certificates in electronic form with QR codes.
Amidst these regulatory changes, many Micro, Small, and Medium Enterprises (MSMEs) still face uncertainty and lack of awareness regarding the trademark registration process and its long-term benefits. Research shows that although some MSME respondents, such as the owners of Bakmi AHO and PT Apertura Digital Indonesia, have well-known businesses, they have not officially registered their trademarks due to lack of information and focus on short-term profits.
Positive examples from MSMEs such as Awor Coffee and Simply Amelie show that after registering their trademarks, they experienced a significant increase in income and legal protection. Involvement in government programs that facilitate trademark registration also helps improve MSMEs' understanding of the importance of trademark legality. Overall, although the Job Creation Law makes it easier to register trademarks, further education is needed for MSMEs so that they can optimally utilize trademark protection in developing their businesses.
Trademark registration is an important step for MSMEs in Indonesia to protect their intellectual property and ensure their business continuity; however, many MSMEs still face challenges in this process. For example, Bandha has not registered their trademark because they are focused on ongoing projects, while Kaya Leathers has experienced rejection of their trademark application due to similarity to other trademarks, raising concerns about losing consumer trust.
The Central Statistics Agency (BPS) noted the lack of specific data on MSMEs registering trademarks and acknowledged that outreach related to trademark registration needs to be improved. Although the Trademark Law provides legal protection and simpler registration procedures through the Regulation of the Minister of Law and Human Rights No. 12 of 2021 and the Job Creation Law, MSMEs still face administrative challenges, including the complexity of the required documents.
Support from various ministries and synergy between government agencies are needed to overcome these challenges and raise awareness of the importance of trademark registration. The existing regulations are expected to increase the number of trademark registrations by MSMEs and support their economic growth, although challenges in outreach and understanding remain obstacles that must be addressed.
Trademark protection for MSMEs in Indonesia faces significant challenges, including limited access to technology and infrastructure, as well as complex law enforcement issues against trademark infringement. Although an electronic registration system has been introduced through the Regulation of the Minister of Law and Human Rights No. 12 of 2021, not all MSMEs have adequate access. Trademark protection is not only economically significant but also has social impacts, enabling MSMEs to build reputation and innovation.
Philosophically, MSMEs reflect the values of Pancasila and the 1945 Constitution, contributing to social justice and people's sovereignty. In legal analysis, the theory of justice, legal certainty, and responsive law provide a relevant framework for evaluating trademark registration regulations. A registered trademark grants exclusive rights to its owner and serves as evidence in disputes, while delayed registration may result in detrimental disputes.
Therefore, it is very important for MSMEs to register their trademarks as early as possible to secure their rights and avoid potential disputes. In addition to exclusive rights, trademark owners also have an obligation to actively use and renew their registrations, making enforcement of rights through objection mechanisms or litigation important to protect their interests.
Trademark owners, especially SMEs, can avail of legal services to enforce their rights, such as sending cease and desist letters to infringers requesting the cessation of unauthorized use of the trademark, and if necessary, taking further legal action in court. To this end, a thorough understanding of the rights and obligations associated with trademark registration is essential, enabling SMEs to take full advantage of existing protection mechanisms.
Trademark registration provides significant benefits, such as exclusive legal protection that prevents others from using a similar name or symbol, and serves as a marketing tool that increases professionalism and consumer trust. Successful examples such as "Kopi Lokal Sejahtera" and "Handmade Craft Co." demonstrate how trademark registration can increase competitiveness, expand market reach, and enhance customer loyalty. However, many MSMEs face legal challenges in trademark registration, including a lack of knowledge about the process and its benefits, and limited technical support.
Complex registration processes and bureaucratic red tape also pose obstacles, with many MSMEs struggling to navigate without professional assistance. A lack of understanding of the importance of trademark registration and difficulty in accessing legal services can prevent MSMEs from fully taking advantage of the trademark protection benefits available to them.	

Legal Certainty of Trademark Registration to Improve the Welfare of MSMEs
Trademarks are part of Intellectual Property Rights (IPR) that are legally protected and serve as a means of identifying and differentiating products or services between companies, as well as symbolizing the origin and credibility of the product. In a competitive global trade environment, trademark protection is becoming increasingly relevant to maintain competitiveness, especially for MSMEs, such as local batik craftsmen, who can use trademarks to differentiate their products from imported goods and protect against imitations. Trademark registration grants exclusive rights to owners registered with the Directorate General of Intellectual Property, empowering them to use or license the use of their trademarks, although certain categories of trademarks cannot be registered.
With the “first filed” protection system in Indonesia, registered trademarks serve as a guarantee of quality for consumers, allowing them to rely on the reputation of the product and provide significant economic value to its owner. A strong trademark can strengthen market position and support business growth, while the presence of MSMEs in the national economy contributes to job creation, local economic stimulation, and Gross Domestic Product (GDP) growth, reflecting its important role in the economy as a whole.
Given the vital role of MSMEs in the economy, legal protection of their products and trademarks is very important, although public awareness of this is still low, so that many traditional products are targeted for imitation. Trademark protection is very important because only rights holders can produce goods with registered trademarks, and any unauthorized action can be considered a violation of the law with its consequences.
The 2016 Trademark Law is a significant step by the government to provide protection for MSMEs through recognition of intellectual property in the form of trademarks, with trademark certificates that function as proof of ownership that can be used in disputes. To encourage trademark registration among MSMEs, the government has implemented strategies such as reducing registration fees and establishing cooperation between the Directorate General of Intellectual Property and the Ministry of Cooperatives and Small and Medium Enterprises. This effort aims to increase understanding of the importance of intellectual property rights among MSME actors, especially in the food and beverage industry sector, although coordination between various parties still needs to be improved for optimal protection of MSME trademarks.
Providing financial incentives, such as subsidies or reductions in trademark registration fees, is a strategic step by the government to encourage MSMEs to apply for trademark registration and protect their products and services. Law No. 20 of 2016 also pays special attention to collective trademarks, which allows MSMEs with similar characteristics to compete more effectively in the market. However, significant legal uncertainty remains among MSMEs due to a lack of understanding of the trademark registration process and ambiguity in law enforcement.
This has resulted in hesitation to invest in trademark registration, which could potentially harm their business through unfair practices such as product imitation. Interviews with business owners such as Bakso Ahok and Simply Amelie revealed that although they recognize the importance of trademark protection, they face challenges in understanding the registration procedures and feel vulnerable to rights violations. They want stronger legal support and strict law enforcement from the government to create a safer environment for innovation and business growth. In other words, the legal uncertainty experienced by MSMEs such as Bakso Ahok, Awor, and others requires improvements to the registration system and legal protection to support sustainability and competitiveness. competition they are in the market.
The comparison between MSMEs that register their trademarks and those that do not shows that trademark registration provides a significant competitive advantage. Business actors such as Bakso Ahok emphasize that trademark registration is not just a formality but a strategic step to protect the identity and reputation of their products from imitation, which can cause financial losses. In contrast, actors who do not register their trademarks, such as Awor, feel vulnerable to the risk of intellectual property infringement, which reduces their market value and consumer trust.
Interviews with other entrepreneurs, such as Simply Amelie and Kaya Leathers, revealed that trademark registration helped them build a strong image in the minds of consumers and opened access to a wider market. Although most MSMEs are aware of the importance of trademark registration, many face confusion regarding the registration process and costs, as well as a lack of clear information from the government. Practical factors, such as costs and procedural complexities, often act as barriers for them. However, government support through outreach programs and incentives can increase MSME interest in registering trademarks. Overall, trademark registration not only protects product identity but also has a positive impact on consumer trust and the social and economic well-being of MSMEs, making it important for them to obtain adequate legal protection.
Trademark registration provides significant benefits for MSMEs, including market expansion, job creation, and promotion of innovation, but still faces the challenge of legal uncertainty that hinders effective trademark protection. With a registered trademark, MSMEs can more easily reach distributors and retailers, utilize local raw materials, and contribute to community development. However, many MSMEs experience confusion in the registration process and feel anxious about potential rights violations even after obtaining legal protection.
Weak law enforcement at the local level and lack of understanding of regulations have led them to question the effectiveness of trademark registration, creating market inequality that benefits larger businesses. Therefore, efforts are needed from the government and related institutions to simplify the trademark registration process, provide adequate education, and strengthen law enforcement, in order to create a fairer environment and support the growth and sustainability of MSMEs in Indonesia.

Legal Certainty Model for Trademark Registration to Improve the Welfare of MSMEs
Registration of MSME product brands in Bangkalan Regency is very important in the intellectual property rights registration system, as regulated in the Trademark and Geographical Indications Law (Trademark Law) and the Micro, Small, and Medium Enterprises (MSME) Law. Trademark registration not only protects the identity and reputation of the product, but also plays a role in creating healthy business competition, protecting consumers, and providing protection for MSMEs and domestic industries.
Although various policies and regulations support the ease and protection for MSMEs in registering trademarks, many business actors in the field have not felt the benefits of these policies. This shows that there is a gap between existing regulations and the reality faced by MSMEs in accessing trademark registration services that should be easier and more affordable.
The trademark registration process significantly affects the ability of MSMEs to expand the reach of their product marketing. With a registered trademark, owners obtain exclusive rights protected by the state, allowing them to fully utilize their rights and gain economic benefits from their trademark.
The legal protection provided also covers trademarks operating domestically and abroad, with the principle of reciprocity ensuring equal protection. There are two types of legal protection: preventive and repressive, which aim to prevent violations and provide legal support to trademark owners. With this protection, MSMEs feel safer in doing business, which in turn can increase their confidence and stability in a competitive market.
Trademark registration plays an important role for Micro, Small, and Medium Enterprises (MSMEs) in Bangkalan Regency, especially in providing sustainable legal protection for ten years that can be extended, as stipulated in Article 28 of the Trademark and Geographical Indications Law. By registering, trademark owners obtain exclusive rights that protect their products from unauthorized use, while increasing consumer confidence in product quality. Although the government has made efforts through the Job Creation Law and the Government Regulation on MSMEs to facilitate the trademark registration process, many MSME actors have not benefited from this policy.
Barriers such as lack of understanding about the importance of trademark registration, social stigma, and cost and time constraints in the registration process remain major challenges. In addition, ineffective socialization by the government contributes to the low level of trademark registration among MSMEs. Therefore, increasing knowledge, monitoring, and access to information, as well as government support, are essential to facilitate wider trademark registration among MSMEs, thereby increasing the competitiveness of their products in the market.
The main challenges faced by government agencies in the trademark registration process for Micro, Small, and Medium Enterprises (MSMEs) include limited funding, human resource readiness, lengthy registration procedures, and technical issues such as slow server response on the registration website. Budget constraints hamper outreach on the importance of trademark registration, leaving many businesses lacking adequate information. In addition, the complicated registration process and high costs, as well as a lack of understanding about trademarks, create legal uncertainty for MSMEs.
To address these issues, an ideal trademark registration model is needed to simplify the process, reduce costs, and increase access and support for MSMEs. This model should streamline registration procedures, offer affordable fees through subsidies or tiered pricing, and increase outreach and support through training programs and legal assistance. With an inclusive and affordable registration model, it is hoped that MSMEs will find it easier to protect their products and contribute to sustainable economic growth.
A simplified trademark registration process for Micro, Small, and Medium Enterprises (MSMEs) is essential to improve understanding and accessibility for business actors. The first step is to conduct preliminary research to ensure the uniqueness of the brand through a platform provided by the government. After that, MSME actors need to fill out a simple registration form available in digital format, complete with interactive guidance to avoid mistakes. The supporting documents required must also be simplified, only requiring a photocopy of the KTP and proof of product ownership, which can be uploaded online.
The registration fee payment process should be clarified and provide a variety of secure payment methods. After submission and payment, verification of documents by authorized entities is expected to be expedited, with trademark certificates issued within 30 to 60 days. The final step is to provide ongoing education and support for MSMEs to understand their rights and protect their trademarks from infringement. Collaboration between the government, consulting institutions, and MSME associations is essential in creating an ecosystem that supports trademark registration and intellectual property rights protection, which in turn increases MSME competitiveness in the market. Through education and training programs, MSMEs will better understand the registration process and receive support in developing their trademarks.
The MSME Association plays an important role in bridging communication between business actors and the government, acting as a collective voice to convey challenges and aspirations related to trademark registration. By organizing affordable outreach and training programs, the association can increase business actors' understanding of the importance of trademark registration. To make the new MSME trademark registration model a success, a supporting mechanism is needed, such as an online portal that provides transparent information about the registration process, costs, and benefits. In addition, collaboration between the government and financial institutions is essential to provide flexible funding through subsidies or soft loans, ensuring that MSME actors do not feel financially burdened.
A strong partnership network between the government, consulting institutions, and MSME associations is also needed to ensure the sustainability of this model, with regular meetings to discuss developments and identify problems. Continuous evaluation based on feedback from MSMEs will help refine the registration model according to actual needs in the field. In addition, continuous education and training on legal certainty and the benefits of trademark registration are essential to improve the understanding of MSMEs. With structured training programs, workshops, and seminars involving experts and success stories from other MSMEs, it is hoped that business actors will be motivated and gain deeper insight into the trademark registration process, thereby increasing their competitiveness in the market.
Collaboration between the government, universities, and research institutions can improve the trademark registration process for Micro, Small, and Medium Enterprises (MSMEs) by developing relevant educational curricula and providing internship programs that are beneficial to both parties. In addition, the use of digital media through online platforms for training modules, video tutorials, and discussion forums can reach more MSMEs, especially in remote areas, thereby increasing awareness of the importance of trademark registration.
Effective monitoring and evaluation are also needed to assess the success of this new registration model, using indicators such as the number of new trademark registrations, registration success rates, and changes in MSME knowledge before and after the education program. Surveys and in-depth interviews with MSMEs can provide valuable insights into the challenges faced and factors that support trademark registration. To increase participation, the implementation strategy should include intensive education campaigns on the benefits of trademark registration, mentoring programs, and financial incentives such as subsidies for registration fees.
Establishing clear and detailed implementing regulations is also important to reduce registration barriers for MSMEs, providing clear guidelines on procedures, costs, and required documents, so that more business actors feel confident in registering their brands. With all these initiatives, trademark registration is expected to become more accessible and beneficial for MSMEs while strengthening the protection of their intellectual property rights.
The establishment of implementing regulations for trademark registration for Micro, Small, and Medium Enterprises (MSMEs) is very important to facilitate collaboration between the government, private entities, and MSME associations. These regulations can determine the roles and responsibilities of each party and create clear cooperation mechanisms, such as the organization of educational programs related to trademark registration.
This collaboration aims to strengthen the trademark registration ecosystem at the local and regional levels, ensuring that MSMEs have better access to the information and resources they need while raising awareness of the importance of trademark registration. In addition, implementing regulations must include effective monitoring and evaluation mechanisms to measure the success of the registration process, allowing the government to identify areas for improvement and adjust policies according to the needs of MSMEs. With clear regulations and adequate support, it is hoped that MSMEs will feel more confident in protecting their trademarks, which ultimately contributes to improving competitiveness and sustainability. business in the market.

CONCLUSION
Study This conclude that certainty law in registration brand is very important for welfare of MSMEs in Indonesia. Registration brand give protection laws that allow MSMEs to claim right exclusive on products and services, so that prevent practice detrimental piracy. Protection​ This increase trust consumers, strengthening reputation products, and give mark plus economy. Although regulation has make it easier procedure registration, many MSMEs still face constraint like lack of socialization, costs, and complexity administrative.
Implications study This show the need more support​ strong from government in form education, subsidies, and access easy to registration process information . With existence effort This, UMKM is expected can more active protect right brand they, improve Power competitive in the market, and contribute to growth economy national. Research results this also becomes base recommendation for development more policies​ friendly towards MSMEs in realm riches intellectual, creating environment more business​ safe and supportive sustainability business small in Indonesia.
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